
19www.asianhotelandcateringtimes.com www.asianhotelandcateringtimes.com 18 AHCT May/June 2016 AHCT May/June 2016

 T e c h n o l o g y T e c h n o l o g y

points to 
watch out for
Point-of-sale (POS) functions have come 
to be seen as essential for tracking sales, 
forecasting trends, aligning staff and cost 
issues, and more. Above all, security has 

got to be a priority, hasn’t it?  
Donald Gasper talks with some of the 

companies offering POS functions

Every operator should 
take into account the 

important requirement 
to secure both customer 

information and 
financial data

Christopher Adams, 
vice president F&B 

sales Asia-Pacific, Oracle

Knowing the security 
risks of  mobile 
POS provides a 

critical foundation to 
understanding how to 

overcome them
Robert Schecterle, marketing 

director Agilysys

Creativity coupled with feature 
velocity means most properties 
have a never-ending list of new 
capabilities to deploy. 

But there has to be a certain level of 
caution attached. New, low-cost platforms 
can be disruptive and new providers of 
innovative web services may cut corners 
for the sake of ‘speed to market’, leaving 
operators exposed to data security issues  
and inefficiencies.

In a digital economy that’s increasingly 
being disrupted by technologies like social, 
mobile, cloud and big data, the hospitality 
sector needs to innovate to remain 
competitive and relevant to  
tech-savvy consumers. 

Within this disruptive environment, 
the hospitality industry is faced with 

critical to the health of the business.”
However, security must come first,  

both men agree.
“Importantly, every operator should take 

into account the important requirement 
to secure both customer information and 
financial data,” says Adams. 

“A data breach can have a devastating 
impact on a business. If guest data are 
compromised and payment or personal 
information is stolen, customers may not 
return. In addition to the possibility of 
lost revenue, this type of security breach 
can have a negative effect on a brand’s 
reputation and it may take some time for a 
business to fully recover.”

Technically right
The right technology partner may be 

able to help businesses protect themselves in 
part by not storing all data locally - instead 
storing it in the cloud in a central data 
repository with an advanced  
security infrastructure. 

 “Safeguarding guest data is more than 
an expectation, it’s an absolute necessity 
and the incredible convenience of mobile 
POS must be balanced with what could 
potentially become significant security 
risks,” Shecterle says.

 “By their very nature, mobile devices 
are often considered to be less secure than 
fixed devices. However, that need not be the 
case. Knowing the security risks of mobile 
POS provides a critical foundation to 
understanding how to overcome them. 

“These security gaps or risks can range 
from inadequate WiFi - to inefficiencies in 
the business’s network - to the theft-prone 
nature of an individual device.”

The security of mobile POS transactions 
and guest data depends, in large part, on 
proper system implementation. 

“There is always a need to strike 
the delicate balance between delivering 
innovation and feature velocity to the 
marketplace without compromising on 
security and product stability,” says Chris 
Donahue, director of product management 
for Springer-Miller Systems. 

“There can also be the unintended 
consequence of overwhelming your clients 
with new features and functionality if the 
velocity is too rapid. Generally speaking, 
Springer-Miller Systems tends to release 
software every three to six months, 
depending on the product type. We have 
found that this cadence typically serves the 
hospitality industry very well.

“Application security is our 
predominant focus within every SMS 
software release,” Donahue says.  

“In this day and age we understand 
that our clients and the industry as a whole 

are under attack from criminal enterprises. 
Developing platforms and integration 
capabilities that remove our applications 
from scope and lower or eliminate our 
client’s liability is truly an easy decision  
to make. 

“Applications rich in features and ‘flash’ 
are irrelevant if they cannot protect the 
business from financial losses incurred from 
a security breach.” 

intense pressure to control costs, 
standardise operational systems, simplify 
IT infrastructures and equip staff with 
technology to quickly respond to customers.

“As competition intensifies, hospitality 
operators require highly configurable 
systems that are fast to deploy and easy to 
manage, and yet offer enhanced flexibility, 
speed, and reach,” says Christopher Adams, 
vice president for food and beverage sales in 
the Asia-Pacific region at Oracle.  

“Operators today are under tremendous 
pressure to differentiate guest service in 
their retail and restaurant environments,” 
adds Robert Schecterle, marketing director 
of Agilysys.

“Memorable, efficient service is what 
our mobile-minded population demands, 
and new opportunities to grow revenue are 

It’s all about the breadth and depth of 
web services applicable to point of sale 
functions (Photo courtesy: Oracle)

Robert Schecterle, marketing 
director Agilysys

Chris Donahue, director of 
product management,  

Springer-Miller Systems

Creativity coupled with feature velocity at Oracle

Oracle knows hospitality operators require highly configurable systems

A thoughtful execution of a mobile 
POS strategy can increase the security of 
the environment and reduce the risk of data 
loss. Ensuring consistent WiFi connectivity 
and securing business networks are secure is 
a good starting point. 

Developing device usage criteria and 
incorporating smart use guidelines along 
with new business practices can go a long 
way to create a strong culture of security for 
today’s operators, who already have enough 
on their plates.

security is not enough
“Hospitality management platforms 

should provide not only a high level 
of security, but both point-of-sale and 
back-office functionality with seamless 
integration,” says Adams. 

“This includes capabilities such 
as reporting and analytics, labour 
management, inventory control, loss 
prevention and loyalty. Deploying this 
functionality can help the business manage 
costs, streamline processes and enhance the 
guest experience, which in turn paves the 
way for growth and innovation.”

How to balance these different 
requirements is the key:


